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Abstract 

The research objective is to examine the challenges faced by newspapers in Kosovo from 1999 to 2020. By using 

qualitative methods, the study aims to identify the factors that have led to the discontinuation of daily printed newspapers 

in Kosovo. The main drivers of this trend have been identified as the speed at which news can reach readers through 

electronic media, as well as the financial burden of unsold newspapers on the editorial offices, rather than on distribution 

networks. The findings of the study indicate that, as of March 2020, Kosovo has been left without daily newspapers due 

to the Covid-19 pandemic, as the government implemented measures that resulted in the temporary closure of business 

that newspapers. This has led to the accelerated closure of four daily print newspapers in Kosovo, which now only 

continue to publish in an electronic format. The pressure caused by these circumstances ultimately led to the 

discontinuation of printing and the shift to electronic version, which have a much lower financial cost. 
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1. Introduction  

The Albanian daily printed newspapers in Kosovo has undergone significant changes over the past two decades. From 

2000 to 2020, six newspapers were printed in the Albanian language in Kosovo. 

In 2010, the number of daily print newspapers reached its peak, with ten newspapers in circulation. However, the exact 

circulation figures for these newspapers were not well-documented. Based on data collected from various sources, 

including Gross Somestic Product, it is clear that the circulation of daily print newspapers in Kosovo has been in decline 

over the years. Comparing the data between the years 2004-2019, it comes out that in 2004, when the daily newspapers 

printed in the Albanian language had a relatively large circulation, after 2011 they experienced a drastic decline. (Tomic, 

2012). The market of daily print newspapers in Albanian language in Kosovo in the last two decades has undergone major 

changes, not only in number but also in brands. (Lumi, 2020) In 1999, there were 6 print newspapers on the market, while 

from 2000 to 2004 the were published 7 daily newspapers, which were not always the same newspapers. (Lumi, 2020) 

Thus, in Kosovo market in 2010 competed 10 daily newspapers. (Lumi & Selimi, 2018) But the newspapers that were 

mostly read were “Bota Sot”, “Koha Ditore” and “Zëri”. (IREX, 2015) So, from the six daily newspapers printed in 1999, 

their number increased to ten daily print newspapers in 2010, to fall then in 2019 to only four. 

The objective of the research is to shed light on the current state of the Albanian print media in Kosovo. This study 

examines the challenges faced by print media in a small country with a population of two million in the Western Balkans, 

mostly inhabited by Albanians. Despite years of effort to adapt to technological advancements, by 2019, only four print 

newspapers in the Albanian language were still operating.  

Based on the methods that were utilized, it was demostrated that the daily newspapers printed in the Albanian language 

in Kosovo were under pressure of technology and the internet. Efforts were also made to identify other factor that 

contributed to the decline in circulation of newspapers printed in the Albanian language in Kosovo. 

Currently, most media in the Western Balkans are considered to be closely connected to the centres of political and 

economic power, as confirmed by Freedom House reports or media reports such as the World Press Freedom Index 

published by Reporters Without Borders. (Bieber & Kmezic, 2015) The latest World Press Freedom Index even identified 

the Western Balkans, along with the EU, as the region with the greatest decline in media freedom worldwide. The cases 

of newspaper closures in the past two decades are mainly related to financial problems (Tomic, 2012) or other problems 

related to the operation of the newspaper, such as the case of the closure of the newspaper "Kosova Sot" during 2018. In 

2019, the market of daily newspapers in Kosovo was accompanied by major difficulties, which were mainly affected by 
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financial difficulties and the development of electronic newspapers (portals). As if the vast majority of the media in the 

region as well as in Kosovo withdrew their investments to a great extent, as the profits were few and declining with the 

economic crisis. and that the extinction of the newspaper "Kosova Sot" in the printed version is called the "eating of the 

head" of the newspaper by technology, where according to this newspaper the development of information technology is 

"burying" printed newspapers in Kosovo. Due to unofficial restrictions on media freedom, freedom of expression is far 

from guaranteed not only in Kosovo. But in the entire Western Balkans. Challenges to freedom of expression arise in the 

form of restrictions in response to security threats or restrictions imposed in the context of hate speech.  

The drastic decline in the sale of daily newspapers was one of the factors for the media owners to carefully analyse their 

decision to switch from the printed form to the online format. One of the first newspapers to make the switch was “Express” 

using the domain “gazetaexpress.com”. The printed version was first published on February 14, 2005, and it continued to 

be published as a printed newspaper until 2013. Starting from March 22, 2013, “Express” withdrew from print and 

continued only in the electronic version under the domain “gazetaexpress.com” and today has become the most visited 

Albanian website, read by Albanian in countries around the world. The newspaper in PDF format has been accessible free 

of charge and has a readership of 10,000 regular readers per day, mainly readers from America and Europe, who after 

18:00 in the evening were able to access the newspaper on the same day came out, which version no other daily newspaper 

in Kosovo has offered. (Lumi, 2020) In December 2014, the daily newspaper "Tribuna" was closed in its printed version, 

terminating the employment contracts of ten workers. The "Tribuna" newspaper transformed all its activities into the 

online version, publishing information for its readers on the portal gazetatribuna.com (http://www.gazetatribuna.com; 

Lumi, 2020). In 2019, the market of daily newspapers in Kosovo was accompanied by major difficulties, which were 

mainly affected by financial difficulties and the development of electronic newspapers (portals). Whereas, from March 

2020 in Kosovo there is no longer a physical newspaper (Dakaj, 2021; Berisha, A., 2020). In 2020, print newspapers in 

Kosovo were finally closed, as a result of the impact of measures taken by the Government to combat the Covid 19 

Pandemic, which includes measures to ban operation of businesses according to the codes, including of the banning of 

printed newspapers, starting from the decision of 23 March 2020 by the Ministry of Economy, Employment, Trade, 

Industry, Entrepreneurship and Strategic Investments, for the prohibition of economic activities related to printing, 

whether as primary or secondary activity (Selimi, Rugova & Lumi, 2022; MEETENSI, 2020.a) After this decision (Selimi, 

Rugova & Lumi, 2022; MEETENSI, 2020.b) for the temporary closure of the printing of newspapers by the Government 

of Kosovo, the daily print newspapers in Kosovo still continue to be inactive in the printed version, but they have passed 

all their activity only to the electronic version. (Lumi, 2020) This is due to the fact that the measures against the Covid 

19 Pandemic only accelerated the closure of newspapers, that they were already attacked by the rapid development of the 

technology and internet, or rather by the impact of electronic newspapers in the country.  

Journalism in contemporary times has witnessed a migration to the internet and has indeed revolutionised the process of 

communication in obtaining or accessing information and immediate dissemination of information, (Nwabueze 2018). 

Despite that newspapers have a long tradition and centuries of experience, digital newspapers have gained immense 

popularity among the users due to their advantages. They have rapidly transformed the society in the 21st century and 

generated a new era recognized as digital revolution. (Bazillion, 2001) or as related to this, C. pin Lee et al., with the E-

democracy, where its stated: “e-democracy might be potentially beneficial to alleviate the long worried negative effects 

of the political divide in democratic polity” (C. pin Lee, D. Yun Chen, & T. Yi Huang, 2014) In studying the changes in 

contemporary media environments, it is necessary not only to understand the current situation but also how news is sold 

and how it is accepted by the audience. “This situation has provoked a great need for innovation in the newspaper 

industry”. (Küng, 2008). Digital innovation, enabled by digital technologies, leads to the creation of new forms of 

digitalization and an increase in the enterprise’s innovation level. However, it also requires changes in logistics 

management to achieve a competitive advantage. According to a research by Fetahu, X. I., Shala, Y., Mazrekaj, I., Morina, 

F., Bajrami, E., Krapi, F., and Veselaj, K, (2019) there are other factors that have contributed to the closure of printed 

newspapers in Kosovo. 

2. Literature Review 

Despite limitations, according to Bebawi (2021) new forms of journalism expand the act of professional resistance, 

allowing for changes in newspapers. The basic principles of journalism are unified through codes of ethics such as 

accuracy, impartiality and truthfulness, which are often challenged in specific contexts that are affected by political, social 

and economic influences Kovach (2007). Years before the Mcbride report was drafted, Latin American scholars of 

communication actively protested against the huge inequalities between the northern and southern hemispheres in terms 

of the production and exchange of information and knowledge in the field of journalism and media. (Beltrán, 1970; 

Dorfman & Mattelart, 1972; Pasquali, 1972; Verón, 1971). For many years, scholars jave acknowledged the practical and 

theoretical universalization of journalism standards. (Glück, 2018; Mitchelstein & Boczkowski, 2021; Mohammed, 2021). 

Therefore, according to scholars Deuze, 2002; Hanitzsch, Hanusch, Ramaprasad, and De Beer, 2019; Zelizer, 2005, 

http://www.gazetatribuna.com/
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“things appear to be improving”. (Deuze, 2002; Hanitzsch et al., 2019; Zelizer, 2005). According to Peruško, Vozab, and 

Čuvalo, (2020), in the last decade, the number of printed newspapers has been even lower compared to the last years, 

even though there has been a more professional approach to highlighting current topics.  

Studies on media and journalism can be traced back to th early days of the field producing a wider geographic range than 

ever (Mellado 2012) and that the logic of funding, production, and distribution of newspapers must attract the audience. 

While Brogi et al., (2014) speak of the proximity of media to politics, Waisbord (2007) says that many countries face 

turmoil, while in many other countries there is insecurity (Hughes et al., 2007). Bicerra and Martini consider the media 

captured. (Becerra & Mastrini, 2017) Segura and Waisbord deal with violence against the press and political 

instrumentalization of the media, which, they say “limit society’s engagement in information”. (Segura & Waisbord, 

2016). Meanwhile, Lauk. (2008) clearly feel “the values of legal norms, creativity, and the “protective” role of journalists”. 

(Lauk, 2008). So, these data reveal another factor - the poor economic situation, which could also be considered as one 

of the factors in the decline of the circulation of daily print newspapers in this digital age, (Kovačič, Erjavec, & Štular, 

2010; Brogi et.al, 2014) as well as another factor can be considered the development of technology. Reading of daily 

newspapers over two decades results to be low, where according to (Smith, 2007) is very limited and only 6% of the total 

population in Kosovo read newspapers. The explanations usually given for not reading of newspapers (Smith, 2007) 

identify the inclusion of low literacy rates by citizens, as well as low investment in the development of print newspapers. 

Based on this small number of distributed and sold copies of print newspapers in the Albanian language in Kosovo, in the 

survey with citizens, among others, the question was where do they read the daily news (Berisha I., 2004). The low 

demand to buy a newspaper is observed both in the surveys provided by other institutions such as (IREX, 2003; OShP O., 

2011; BBC, 2018) Whereas, from March 2020 in Kosovo there is no longer a physical newspaper (Dakaj, 2021) (Berisha, 

A., 2020). The development of technology, especially the use of the internet to a large extent, the politicization of 

newspapers, financial difficulties of media companies and recently the pandemic situation caused by Covid 19, are the 

factors that have influenced the extinction of traditional media (Ahmeti, 2021; Scheuer, Bron, & Kind, 2011) A research 

by Krasniqi, Ulaj, Berisha, Qevani, and Kastrati, (2020) mentions the small population in Kosovo is a factor for the 

decline in print newspapers. Everet (2011) mentions factor of technology development. Whereas, Robertson (2005) 

mentions unwillingness to read them. Scheuer, Bron, and Kind, (2011) mentions their instability and financial problems. 

Alterman (2008) said no one was interested in reading yesterday's news anymore. According to OSCE & KIPRED (2010) 

the daily circulation of print newspapers sold in Kosovo in 2010 was low. Globally, the circulation of printed daily 

newspapers is declining as readers are turning to digital media. The newspaper industry is under pressure to digitalize. 

This also includes the perspective of service consumption in the service development (Bryson, Daniels, & Warf, 2004). 

Another implication is that new roles are included in the network. Barczak (2019) says that “the implementation and use 

of digital technologies leads to an increase in the enterprise’s innovation level” so they also include the interests and 

boundaries on companies (Amit & Zott, 2001; Jonsson, 2010). In a mobile, globally networked, and digitized 

communication infrastructure, circulation of journalistic (Thussu, 2019) and the digitization which becomes entrenched 

in everyday life, making to the largest number of internet users (Patwa, Bhardwaj, Guptha, Kumari, Sharma, Srinivas, 

Amitava, Ekbal, Akhtar & Tanmoy, 2021; Krasniqi et al., 2020; Everett, 2011) there are social and cultural differences 

between audience groups that make the transition from print a risky and uncertain strategy for local newspapers, Scogerbo 

and Winsfold. (2011) and the substantial overlap of online local daily. (Chyi, & Lasorsa, 2009). 

3. Methods 

In this research were utilized qualitative, survey and comparison methods. The study is based on the data extracted from 

the archives as well as from the researches of other institutions on the technology of printing and mass distribution of 

news. Secondary data on the state of newspapers written in Kosovo during 2020 were also utilized in this research, 

focusing on the closure of their activity by the government due to the measures taken during 2020 to combat the Covid 

19 pandemic.  

4. Results  

Based on the data collected for the daily newspapers printed in Kosovo, in 1999 in Kosovo there were 5 daily print 

newspapers in Albanian language, and among them were “Koha Ditore”, “Bota Sot”, “Zëri”, “Epoka e Re” and “Kosova 

Sot”, whose circulation reached about 43 thousand copies, while of these, managed to be sold up to 30 thousand copies. 

In Table. 2, according Lumi (2020) are shown the data on the weekly printed and sold copied of daily newspapers in 2004. 

On January 6, 2014, in a public notice, the former editor-in-chief of the newspaper "Bota Sot" announced that the 

newspaper "Bota Sot" has gone bankrupt in its edition in Kosovo. The newspaper "Bota Sot" from the last issue of 

December 2013 was no longer on the market until January 6. In fact, the newspaper was published by the editorial office 

of this newspaper in Switzerland, but not in Pristina. According to the owner of the company Room Cafe, the number of 

daily newspapers printed in the Albanian language in Kosovo varied on the average, 6 newspapers per day. (Lumi, 2020) 
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Table 1. Variation of the number of newspapers by year 1999-2020 

1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 

6 7 6 6 5 7 8 9 9 9 9 

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 

10 9 8 7 8 6 5 5 5 4 0 

As shown in Table 1, based Lumi (2020) during 1999 to 2005, in the media market of Kosovo, were published on the 

average, about 6 daily newspapers printed in Albanian, which is increased from 2006 to 2009, where were published 9 

daily newspapers printed in Albanian. According Lumi (2020) in 2010 it was marked the largest number of print daily 

newspapers, which were 10 of them.  

Table 2. Daily and weekly printed circulation and daily and weekly sold of daily newspapers in 2004  

 
2004 2004   2004 2004 

Daily 
newspapers Daily printed Daily sold 

Daily 
newspapers weekly printed weekly sold 

KOHA 
DITORE 16,000 12,000 

KOHA 
DITORE 112,000 84,000 

BOTA SOT 10,000 7,000 BOTA SOT 60,000 42,000 

ZËRI 9,200 7,000 ZËRI 55,200 42,000 

EPOKA E 
RE 7,000 4,000 

EPOKA E 
RE 42,000 24,000 

Total 42,200 30,000 Total 269,200 192,000 

Based on the data (Lumi, 2020) reflected in Table 2, it can be seen that in 2004, the total of 269,200 newspapers were 

printed per week or 13,998,400 per year. In this analysis, it is calculated that “Koha Ditore” is printed and sold 7 days per 

week, while the others are printed and sold 6 days per week, as “Koha Ditore” is also printed and sold on weekends. While 

a total of 192,000 newspapers were sold per week, which amounts to 9,984,000 per year.  

Table 3. Weekly sales and annual sales according of daily newspapers in 2019  

Daily newspapers Koha Ditore Bot Sot Zeri Epoka e Re Total 

Years 2019 2019 2019 2019 2019 

weekly printed 6800 4500 3250 1500 16050 

weekly sold 4000 3000 1400 600 9000 

years printed 353600 234000 169000 78000 834600 

years sold 208000 156000 72800 31200 468000 

Based on the data presented in Table 3 there is a significant decline in the printing of daily newspapers. If we take the total 

number of newspapers printed in 2004, which was 269,000 newspapers per week, and compare it to the total number of 

newspapers printed in 2019, which was 16,050 newspapers per week, it is clear that there has been a drastic decrease. 

Additionally, there has been a significant decline in the sales of the daily newspapers. If we consider the total number of 

newspapers sold in 2014, which was 192,000 newspapers per week, (Lumi, 2020) and compare it to the total number of 

newspapers sold in 2019, which was 9000 newspapers per week, it is apparent that there has been a decline of 95% in 

newspapers sales. These issues have plagued the daily newspapers market in Kosovo for the past two decades. From 2011 

to 2019, three daily newspapers have closed, resulting in job losses for journalists. (Lumi, 2020) 

While when we extract the data from each online media, we can see a diverse number of visitors from other European 

countries and America, which as printed newspapers could not reach there.  

Table 4. Data for “Express” online newspaper in 2020 

Global 
Ranking 

National 
Ranking 

Ranking 
by 
category 

Total 
visitors 

Minute 
spent on the 
Website 

The countries from 
which the website is 
clicked 

Ranking of views 
according to social 
networks 

19705 23 7 4.22 4.59 

Albania, 
Switzerland, 
Norway, Germany 
and Serbia 

Facebook (87.81%), 
Youtube (8.83%), Twitter 
(1.00%), Reddit (0.97%), 
Pinterest (0.47%). 
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Thus, “Express” in 2020 had a global ranking of 19,705. And in the national ranking it was in 23rd place. According to 

the category, it was ninth. There were 3.2 million visitors, who mostly stayed between 6 minutes and 15 seconds. The 

opportunity to follow this media was from Switzerland, Albania, Serbia, Norway and Germany. Express also publishes 

its writings on Facebook (87.81%), YouTube (8.83%), Twitter (1.00%), Reddit (0.97%), Pinterest (0.47%). While, 

according to the data provided by the website: similarweb.com, shows the number of posts for day on July 2020, where 

we can see there were 15.4 K total daily interactions and throughout the whole month 476 K, which is an indicator of 

readers’ interest in electronic media. Based on these data, there is no doubt that the factor of “pressure of technological 

development” is also increasing. (Everett, 2011)  

Table 5. Data for Koha.net online newspaper in 2020 

Global 
Ranking 

National 
Ranking 

Ranking 
by 
category 

Total 
visitors 

Minute 
spent on the 
Website 

The countries from 
which the website is 
clicked 

Ranking of views 
according to social 
networks 

75.358 79 20 908.66 4.2 

Albania, 
Switzerland, USA, 
Germany and 
Norway 

Facebook (92.21%), 
Youtube (4.03%), Twitter 
(3.01%), Linkedin (0.50%), 
Reddit (0.24%) 

"Koha.net" newspaper had a global ranking of 75,358. And in the national ranking it was in 79th place. According to the 

category, it was the twentieth. There were 908.66 thousand visitors, who stayed for an average of 4 minutes and 20 

seconds. It was followed by Albania, Switzerland, the USA, Germany and Norway. It also publishes its writings on 

Facebook (92.21%), Youtube (4.03%), Twitter (3.01%), Linkedin (0.50%), Reddit (0.24%). Figure 6 shows the total 

interactions as well as the posts and clicks on the page. As can be seen from the data provided by the website: 

similarweb.com, it shows the number of posts for the month of July of the 2020. During this month there were 8.0K total 

interactions per day and throughout the entire month 248.7K.  

Table 6. Data for “Telegrafi” online newspaper in 2020 

Global 
Ranking 

National 
Ranking 

Ranking 
by 
category 

Total 
visitors 

Minute 
spent on the 
Website 

The countries 
from which the 
website is clicked 

Ranking of views according 
to social networks 

21449 28 9 3.200.000 6.15 
Albania, Serbia, 
Germany, USA 
and Sweden 

Facebook (75.72%), 
Youtube (15.84%), Linkedin 
(3.37%), Twitter (1.64%), 
Instagram (1.62%) 

"Telegrafi" had a global ranking of 21,499 and it was in 28th place in the national ranking. in the national ranking it was 

in twenty-eighth place. According to the category, it was 7th. There were 3.2 million visitors, who stayed for an average 

of 6 minutes and 15 seconds. It was followed by Albania, Serbia, Sweden, the USA and Germany. Telegrafi also publishes 

its articles on Facebook (75.72%), YouTube (15.84%), Linkedin (3.37%), Twitter (1.64%), Instagram (1.62%). While the 

following figure shows total interactions of this online newspaper. As for the daily presentations for the month of July 

2020, the data provided by the website: similarweb.com. shows the number of posts for day on July 2020.  

The results of this research shows that the trend of the development of electronic media in Kosovo has affected the 

importance and power of daily print newspapers in the media market of Kosovo. From March 2020, Kosovo was left 

without daily newspapers due to the circumstances created by the Covid-19 Pandemic, where the government took 

measures for the temporary closure of economic operators that print newspapers, which accelerated the closure of four 

daily print newspapers in Kosovo, continuing only in the electronic version. 

5. Discussion  

From the data on the printed copies of newspapers published in the Albanian language in Kosovo, as well as the copies sold 

during the day, it can be said that the decline of the daily print newspaper circulation in Kosovo over the years stands as 

follows: in 2010, the daily circulation of printed newspapers sold was around 25000 to 35000 copies, but it should be noted 

that in that year, there were 10 daily newspapers on the market. Therefore, this number of daily circulation of newspapers 

sold in Kosovo is small per citizen, because the data shows that around 2.1 million Albanian live in Kosovo (ASK, 2019). 

From 2011 to 2019, three daily newspapers closed, resulting in the loss of jobs for journalists. (Lumi, 2020) However, media 

that were close to politics seem to have coped better with the crisis and have more easily secured funding. (Brogi et al., 2014).  

Taking into account the number of inhabitants in Kosovo and their economic situation and given the Gross Domestic 

Product (Fetahu, et., al, 2019) this number of daily print newspapers per capita in Kosovo seemed to be large. 

When comparing the data between the years 2004-2019, it comes out that in 2004, when the daily newspapers printed in 

the Albanian language had a relatively large circulation, after 2011 they experienced a drastic decline. (Tomic, 2012). 
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Despite that in previous study, Ahmeti (2019) had found that the development of the internet and the politicization of 

newspapers had affected the closure of daily printed newspapers, based and without neglecting the factors previously 

identified, I recall that the unsatisfactory publication of advertisements and competitions by public, private and by the 

ministries of the Republic of Kosovo, greatly affected the decline in the number of printed newspapers. Then, the global 

financial crisis from 2008, which was deeply felt in Kosovo. That means about 1,210,000 people in working age. 

Meanwile, taking into the account the pressure of technology" (Everett, 2011) or the internet, according to data provided 

by the sales network “RILINDJA A.G.E SH.P.K.” and Room caffe Sh.p.k.” (Lumi, 2020; Selimi, Rugova & Lumi, 2022) 

that distributed daily newspapers in the country, for a short period of time, 1200 newspapers sales points were closed in 

most cities of Kosovo. As for subscriptions, which emphasizes Robertson (2005) in Kosovo, they did not carry weight, 

because they were very rare. However, the content of the newspapers was important. Because consumers understood that 

they could read the same content for free on the internet, even before the printed newspapers was published. Instability 

and financial problems, highlighted Scheuer et al., (2011) and editorial policy, as a protective strategy to avoid conflicts 

with political parties, government and international institutions, also had an impact. The decline in interest in reading 

yesterday’s news, as identified by Alterman (2008), may also have taken hold among newspapers readers in Kosovo. The 

daily newspapers in Kosovo appear to have become less appealing to readers as the news they contain is often outdated 

by the time it reaches readers. Additionally, the large number of pages filled with unattractive content and information 

that is not relevant to citizens, as well as a lack of new stories or investigative articles, has likely contributed to this decline. 

Furthermore, the decrease on credibility when newspapers align with political parties or ministries also had a significant 

impact on their sales, as noted by data provided by (IREX, 2003; OShP, 2011; BBC, 2018).  

6. Conclusions  

The problems facing the journalism in Western Balkan, especially Kosovo involve various aspects of the social, political, 

legal and economic functioning which could undermine the sustainability of media freedom and the overall protection of 

freedom of speech, access to information and public representation of the opinions of the different groups in a society. 

This research aimed to move away from limited, outdated, or speculative characterizations of the survival of daily 

newspapers in Kosovo over the 20 years and instead conduct a methodical and empirical analysis of the state of 

newspapers in the country.  

Through this analysis, it was found that while there were 10 newspapers in 2010, by 2019 only four remained, and by 

2020 they had all closed. (Lumi, 2020) During that time have had approximately there were about 6 daily newspapers in 

circulation for 20 years, but the number fluctuated due to the decline in newspapers sales. By analysing the fluctuations 

in the number of daily newspapers, it can be observed that the readership of printed daily newspapers has decreased 

dramatically. This is evident in the closure of newspaper sales points in all municipalities of Kosovo. As readers sought 

out more current news, they turned to online sources that offered updated and fresh information, data, and perspectives. 

We argue that one of the factors that led to the dominance of online media over print newspapers is the large of number 

of printed newspapers. The printed daily newspapers in Kosovo were financially unstable, with small revenues from sales 

and a reliance on publishing contests and advertisements that affected their editorial policies. 

The development trend of technology and the internet, which enables readers to follow faster, easier and in real time the 

supply of daily news, as well as the possibility of frequent updating of that news. Ability to select news through different 

electronic media, which is faster and cheaper and the possibility of reading the newspaper at any time and in any place in 

the world, without having to buy it in a store.  

Other factors that On-line newspapers are considered better than printed newspapers are that in on-line newspapers, 

readers are guided and get notified with supplementary information details for further information and also offer 

multimedia and hyperlink features. On-line newspapers are able to maintain environmental sustainability by no longer 

using paper raw materials.  

Therefore, taking into account these factors, the print newspapers in Kosovo that tried to survive for around 20 years 

could not withstand the pressure and finally stopped publishing print newspapers in order to continue with their electronic 

version, which has a much lower financial cost.  
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